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Looking for [Brand] Love

The NetBase Quid Brand Passion Report: Top-Ranking Global Brand Love List is a close look at the
brands consumers express the most love for on social media. Over the seven years we’ve been
creating this report, we’ve witnessed consumer love ebb and flow for various brands over time,
with the overall volume of responses either way, and the corresponding passion, exponentially
increasing—and 2020 was no different. In fact, due to COVID, the amount of brand data available
online experienced a surge—from 410M earned mentions last year, compared to 2.7B this year.

Using next generation artificial intelligence powered technology, we surfaced the strongest, most
positive consumer emotions towards brands, then identified which brands get the most love in this
report. Understanding consumer preference is one-part art, and one-part science. It’s about more
than measuring the objective volume of social content or sentiment.

It’s also about the intensity of passion, feelings and emotions shared in posts across the web. Smart
marketers who want to get the most from social pay particular attention to these passions and

use them to drive intelligent brand decision-making. Social passion offers new insights into brand
health, allows measurement of campaigns against lasting emotional assets, and informs geographical
action—such as where an emotionally driven campaign could deliver maximum impact. And return
on investment can been tied to return on love. In this report, we look at the most loved brands
globally as discussed on social media channels worldwide (research was conducted on English-
language posts) from April, 2020 through April 2021.
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Most Loved Global Brands

Social Rank
Industry
Mentions
Posts Total
Potential
Impressions
Net
Sentiment
Engagements

Amazon eCommerce 38,932,355 26,357,605 1,721,469,642,654 52,945,298
 fople | 9 | Technology | USA | 224 | isziais | Soassoszoazs | oan | 4941078 |

Food & Beverage 2,965,925 2,787,914 195,795,421,690 4,068,279
1931635 | 1755396 | 146443303761 9,062,796
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Social Rank
Industry
Mentions
Potential

Impressions

Net
Sentiment
Engagements

Entertainment 1,794,201 1,571,198 101,614,535,889 19,990,683

" Peps | 51| Foodddeversge | USA | 1240362 | 1123395 | esmasioaz | v | 70484z |

(E)Jf;‘g: 3,232,120 3,215,319 32,908,254,936 75,483
2zt o] s | un | aars | o | s |51 _ouan

Samsung Pay 1,624,776 512,175 6,385,827,934 1,160,293

Tesco Global 937,649 626,703 24,702,420,980 1,333,058

Southwest | 75 Transportation USA 416,364 275,385 146,146,243,948 59% 1,620,294
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Social Rank
Industry
Potential
Impressions
Net
Sentiment

Mentions
Total
Engagements

Food & Beverage 583,944 504,463 61,434,572,733 3,235,657

| Discord | 81| Social Media 367,824 367,656 981,197,507 280,625

[ rsac (89|  Fmce | UC | wsen | 106787 | fo7sedsssas | 3% | 12424z

Selmmen- || o Finance Australia 41,422 27,872 6,633,707,005 | 46% 68,026
wealth Bank
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Industry Share of List

[8%] Transportation, 8

[6%] Telecommunication, 6 ~ /

[6%] Technology, 6 \a
[6%] Social Media, 6 ‘a
_— [6%] eCommerce, 6
E

[12%] Automotive, 11

[12%] Consumer Goods, 11

[9%] Retail, 9

[10%] Payment Services, 9 -~

[15%] Food and Beverage, 14

g\ [7%] Entertainment, 7

\[3%] Finance, 3

Industry Share of Voice

[4%] Automotive, 12,876,576
[4%] Transportation, 12,404,761

[10%] Consumer Goods,

_—"29.050,297

Y,

[3%] Telecommunications, —__

9,139,602
[19%] eCommerce,
[24%] Technology, 56,950,586
72,155,897

T~ [22%] Entertainment,

[9%] Retail, 26,815,709 —— ~
66,875,501

[3%] Payment Services,

8,722,370
[2%] Food & Beverage, 4,458,650

Total: 299,862,039 | Social Media: 2,405,765,830 | Total With Social Media: 2,705,627,869
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Top 10 Global Love List Summary:

While some brands are consistently at the top of the love list, including social networks like YouTube
and Instagram, which lands in our top ten for a second year in a row, there are always upsets to
marvel over. This year’s surprising entrants into the top 10 that are notable include Adidas, Louis
Vuitton and Etsy, which makes sense as we know consumers were shopping and DIYing a good bit
this year. They weren’t driving or traveling even a fraction of what we’ve seen in previous years, so
those habits certainly played a role in the DIY movement.

Entertainment brands dominate our top ten this year, with Disney holding steady in spot #5, Netflix
losing a bit of ground and Spotify moving into the top three. The popularity of each speaks to how
crucial entertainment was during the pandemic—and how amazingly Disney came through for its
viewers, which we’ll detail a bit more below. Let’s jump in to see what these brands are doing right to
increase their love factor.

>
o
=)
1]
3
o
=

Social Rank

Amazon 1 eCommerce USA

Automotive

We do not have any automotive companies in

our top ten, but BMW is the closest on this year’s
list—at #19, followed by Mercedes at #20. BMW'’s
popularity this year can be attributed to consumer
perception, which is everything.

We see enthusiasts impressed by its exhaust, various
models options and there are ongoing debates
around the sharpest car color (it’s black, fyi), and
overwhelmingly, these drivers are impressed—and
vocal about it. And there are 405,440 positive
mentions bearing this out.

NETBASE

EQUID


https://scottylsmith.tumblr.com/post/630069097921708032/love-the-position-of-the-exhaust-pipes-great-job
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But BMW doesn’t rest on its laurels and keep its nose to the automotive grindstone—they dive into
social justice issues with equal tenacity. And this commitment pushes their overwhelmingly positive
sentiment into overdrive, making them a car company to watch as we progress through 2021.

bmw &
0 bmw & Now that we have your
attention:

Today is International Day for the
Elimination of Racial Discrimination.
Two competitors have united to
defend a common belief: diversity is
what brings our companies success.
Let's all stand as one to
#FightRacism.

@unitednations #iderd
#FightRacism #diversity
@BMWGroup @Daimler_AG
#daimler

61w

L% hattallah e

Qv W
549,959 likes

MARCH 21, 2020

@ Add a comment...
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Consumer Goods

Adidas is number four this year, the top performer for all consumer goods, and one of two consumer
goods companies to make it on the top 10 list. Louis Vuitton is #7, earning a notable mention for its
pandemic efforts.

Y louisvuitton @

View Profile

“p‘( \ "

. < ﬁ)l‘
P

. u

View More on Instagram

Qg A

483,167 likes

‘

Adidas sees most of its engagement on Instagram and has a super involved following there. It’s

where you see its values and commitment to consumers on full display—and consistently shared with
videos and imagery that resonates.

adidas & There is no off-season for
change.

B

#ReadyForChange

deborah.8251 Please please ©
0 F F - S EAS 0 N please | love Adidas so much let
me work with you it's part of my

dream

FOR CHANGE. [

deborah.8251 Please please ©
please | love Adidas so much let
me work with vou it's part of my

Qv N

162,019 views
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And they encouraged a sense of community during times when many struggled with training and
running challenges aimed at raising money for those impacted by COVID-19. They also helped keep

consumer spirits up by giving them a way to help during a time when many were feeling powerless.
As just one of many promotions, #HomeTeamHero generated nearly 12k posts. That’s a lot of people
moving who may not have been otherwise!

M adidas @

A adidas & {J Ready to move? The
#HOMETEAMHERO Challenge
starts now.

Inside, outside, wherever you are
and whatever way you choose,
dedicate your movement to our
community heroes while following
local safety guidelines.

We will donate $1 for every one hour
collectively logged in adidas
Training and Running
(@adidasRuntastic) apps to the
#COVID19Fund for @WHO, up to
one million hours.

“2 May 29 - June 7. That's 240
hours. How many can you move for?

|
| w © QY A
o A | N/ 287323 views

WAl spokiS UnltEd - W vav 20, 2020
1 fp b ) | - T )

eCommerce

Amazon, unsurprisingly, tops our list at #1. It became a lifeline for many during 2020, coming out
stronger after battling against pandemic shipping delays (that were out of their control). They’re
the largest eCommerce site in the world, and consumers certainly love them, with much of the
world viewing it as the ‘go to’ site for every need.

Etsy earns the #6 spot, and this is not surprising either considering the year we’ve had dealing
COVID-19. When budgets tightened and time at home (and bored) increased, many turned to

DIY projects. Many began making masks, and a good number of them opened new (or expanded
existing)—and lucrative—Etsy shops. This generated significant income for early and late adopters
alike. And many sellers had their best years ever on Etsy.



https://www.theverge.com/21446951/etsy-mask-sales-sellers-shops-garment-industry-los-angeles
https://www.theverge.com/21446951/etsy-mask-sales-sellers-shops-garment-industry-los-angeles
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#etsyfinds
#giftideas 4 jewelry
#homedecor #Iove #art #handmadejewelry

#smallbusiness #vintage

#handmade
#etsyshop

#etsyuk

100% Mulberry Mask Wedding Silk Mask - Face ...
hk kK (157)
US$11.23  FREE shipping.
|Ad by MaskShopCA
@ Bestellor
[More like this =

100% ORGANIC COTTON

#gift
#handmadewithlove #Shopsma"
#etsysellersofinstagram e
#supportsmallbusiness Vosrs @

WASHABLE REUSABLE *
Adjustable 3 layer Cotton Mask M(er Reversibl...
Kkk ko (1,266)
US$7.34 FReE shipping
Ad by BluDesignerMask

# Bestsollor
More like this =

Face Mask with Nose Wire and Filter Pocket, W...

Kok ok ko (500)
US$743 Us$9:50 (25% off)

ORGANIC COTTON

ILTERED . SOFT EAR LOOPS
MADE IN CANAD!

‘Small face mask, Premium mask with nose wir...
Kok kkok (2621)

US$6.18 Us$6.87 (10% of)

Ad by GracesCraftStore.
FREE shipping

More like this -

FYFs

‘SATIN SILK FACEMASKS/Bridal/Bridesmaids/Gr...
*okkkk (104)

US$6.91 FREE shipping

The push to #shopsmall has always been there, but is now amplified, with influencers promoting

BIPOC creators via social to an eager audience.

BOTTEGA VENETA o
Floral-beaded necklace

$3,390 ot
Fusaisred

L
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diet_prada @

diet_prada & Would love to see a
cost breakdown analysis of this
$3,390 beaded Bottega necklace
lol. Tons of these on Etsy for around
$20, many of which appear to be
handmade by indie crafters, some
of whom are probably selling
themselves a bit short. Swipe for
some more thoughts about these
seed beaded daisy chains from
@molina_jo_parker , a 3rd
generation Native American bead
artist from the Oglala Lakota Nation.

#bottegaveneta #newbottega
#daniellee #italian #luxury #fashion

B o an #lu
% ﬂ #brand #gxpenswe #je_welry #art
#craft #diy #bead #artisan
#beadedjewelry #necklace
‘Sr. = Qv A
127,053 likes
MARCH 16

Pattern

Y Daisy Chain Necklaces/Flower
Necklace-Multiple Colour options

US$12.96+ v

{ Select a pattern

Necklace length
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Entertainment

Three entertainment companies occupy the top 10 list this year, with Disney coming in at number
five, Netflix at number ten and Spotify as number three, moving up a few slots from last year. Stuck
inside, viewing shows or listening to music and podcasts was the main source of entertainment and
these companies came through in a big way.

We had the runaway hit, the Tiger King, and the free release of Hamilton from Disney—both of
which dominated online conversation for weeks, if not longer. So, it’s not surprising to see 299,661
mentions of “watch” when exploring behaviors.

brainwashed

shout out 8o,with
keep up WIt wait for

blame " watch = _not get
not trust Wal ntl give i Y
irruigipe try
criticize

not sue , stop not want® S/0 b b " market
I <Lme earuy listen to
- egagg MISS: ot g0
wback Wear need accuse

checkort cannot wait foreet

rIOt tUI'I"I dOWn recommend
not encourage

And then Netflix offered series after series in rapid succession and Spotify saw its podcast
consumption double by the end of July 2020.

W

A & éﬁ“‘}

Fave Podcasts @N@“LTERE\D

S

SHUFFLE PLAY
#27 - We Almost Burnt Down
our Apartment
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Finance companies don’t usually win tons of consumer love, so not seeing any near the top ten
makes sense. Barclays tops the list of finance companies in this report though, in part for the title
name of the Barclay’s Arena in Brooklyn, NY with many people sharing pictures of the building and
the events hosted there. This past year, one post attracted lots of attention—and in memoriam for

Kobe and Gigi Bryant:

@ sportscenter & One year ago, Kobe
and Gigi Bryant shared a wonderful
moment at Barclays Center. @

@

@ a.jay.in.the.life It's almost ©
! creepy to watch this. Cuz they
just don't know they don't have
much longer. Sad @& e

2w Reply

_rms74 AL

Reply

3

Qv N

261,394 likes

It’s been a challenging year of pivots for every industry, with the food and beverage industry
significantly impacted as consumers made the switch from eating out to cooking at home. Coca-
Cola products have always been a part of family gatherings and the company is known for its
uncanny ability to stay in
lockstep alignment with

its ever-shifting audiences.
So, it had big shoes to fill
during this time period—and
succeeded. It streamlined “afuin
its beverage portfolio to
refocus in ways they could

PE

make the most impact and e CEORS L RORT

connected deeply with
consumers by way of online
interactions and messaging. > i i) oszm c@ s EOS

Its commercial

#0penLikeNeverBefore

ofFe rs a Coca-Cola & George the Poet present: Open Like Never Before

323,235 views - Aug 1, 2020 ifp 4.9c &1 1.1K A SHARE =y SAVE

powerful case in point.

NETBASE

BAS
EQUID


https://www.youtube.com/watch?v=SukwNeHMMhQ
https://www.youtube.com/watch?v=SukwNeHMMhQ
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Overall, Coca-Cola earned an overwhelming number of positive mentions from consumers this
year. They were “craving” this drink that they love. And its partnership with K-Pop band BTS alone
generated 41,838 positive mentions!

#cokemealchallenge
#pixelart

#bestfanar my

#covid

.#kangdaniel #ZICO #b il#Smkjl

#iheartawards

#votebtsgiobal ZEKCQ # coke
“» Hbtsarmy >,

o2 dynamite ol

#bestmusicvideo
#favechoreography

Payment Services

PayPal and Venmo may not have made the top ten, but they were certainly on consumers’ minds,
coming in at #15 and #64, respectively. While some brands in industries like food and consumer
goods get more love expressed than companies in the payment realm, it is apparent what people
DO love is having a way to make contactless, safe payments—and both payment services offered
that. Paypal was primarily used for business and Venmo was for personal transactions, but both
found their place in the sun during this time period—just not in the top ten!

As top terms show, each was used not just for purchases or transactions with friends, but also
for donations and to send money some financial love to those in need, during a time when a hug

@
e ,?m%% % 3
"
s

“ ey
~ oDs{ . %

CashappNenmo e e Dy 8
a
C p yfmds use fnends tip sen 8 q @
A“y,o \sﬁ‘/” ‘
i p p 4’% ,’(D%Do“” ’52-&0
D0 f%"/e""s,,,-r o
money Out drop " o,,w,% %@@ﬁ\
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wasn’t possible.
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We didn’t have any retailers (beyond Amazon, which really straddles many worlds) in our top ten,
but H&M and Target earned spots #11 and #17 on our list. Both have seamless and efficient online

ordering systems—and Target even has grocery pickup options, which was a crucial capability during

this time period.

And as the world shifted to become more inclusive in every way, H&M made sure there was a

place at the table for size inclusivity as well. This earned it lots of consumer love. Behaviors show
consumers inspired to buy from and wear this brand, with more than 13k behavioral mentions.

M hm & When we're better together.
\\ ' #HM @christinesofiej
@alessandragl @anitaxjane
@sarahverdier

48w

®

D citation100_de_merde Jaime
trop que vous prenez des
models de toute taille @ ¢

47w 1like Reply

@ kaateisgreat Love that h&m has ¢,
models with a variety of

different body shapes! @9 @

e

oQvy N
460,211 likes
JUNE 20, 2020

Social Media
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__Inspire
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finddrop

recommend
not buy announce
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manscaped @
MANSCAPED

Follow

3.5M Likes

358 Following 400.2K Followers

We sometimes give away ball timmers to our followers. Get free shipping

& mnscpd.com/tiktok

Videos mlLiked

only phanz launch icea.
commant samthing funny.
16 eheer me up anct | might

YouTube earns the top spot in our
list, as mentioned above. And it
makes sense. As the world turned
to social media this year, love

for video continued to dominate
online, though conversation

about every social channel was
astronomical, which is why we see
Instagram there as well, in spot #8.
We see most activity around social
media, dwarfing the rest of the list,
with nearly 2.5 billion mentions in
that category alone! And although
it’s not in our top ten, the rise of
TikTok must be mentioned, as users

have flocked there and it is quickly
becoming a ‘must know’ place for
brands. Just ask Manscaped!
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Technology

Apple earns #9 in our list, with Google and Samsung close behind at #12 and #13, respectively. Apple
Music contributed a good bit to the tech giant’s success:

BLACKPINKOFFICIAL Q

@BLACKPINK
It's time! We're so excited to celebrate the release of
#THEALBUM and answer some of your guestions on

#NewMusicDaily Presents BLACKPINK. Watch along
live on @AppleMusic: apple.co/NMDBLACKPINKL....

Join ®Music
for an exclusive LIVE listening
fan event of their new album

New Music Daily  Watch Now

ip

Music lives here.

10:00 PM - Oct 1, 2020 - Twitter Web App Try it free* Lebr i e

31.3K Retweets 1,020 Quote Tweets 122.2K Likes

And Samsung offers a lesson in picking the right influencers as its partnership with a Stranger Things
kid was destined for virality, particularly when you choose Eleven, aka Millie Bobbie Brown:

O milliebobbybrown @ it's the
lavender for me ¥ thank u
@samsungmobile! I'm such a fan of
these lil cuties # #TeamGalaxy
which one are you choosing??

#SamsungPartner

33w

®
Qv N

6,406,490 views
OCTOBER 2, 2020

It goes to show how important it is to be on top your influencer marketing game, for sure!



https://www.instagram.com/milliebobbybrown/
https://twitter.com/mashijoring_/status/1388034152356663296
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Telecommunications

Telecommunications as a whole is usually an industry that doesn’t get much love online, so AT&T
coming in at #52 is an admirable showing. And when exploring behavioral mentions, we see a good
number of posts from disappointed and angry customers switching from other providers to AT&T.
Watching for those bits of intel—or setting alerts—could be key to competitors’ customer care
efforts. And with everyone else in this category lagging far behind, AT&T is the competitor to watch!

Transportation

American Airlines leads our transportation crew, ranking as #34 on our list. The skies became a
ghost town this year as everyone in the travel industry scrambled to accommodate social distancing
and other safety measures to keep consumers safe. Flights still needed to happen of course, so
everyone just did their best. American Airlines performed well under pressure, generating primarily
positive reviews for its efforts, by repeatedly acknowledging how important its customers are. That’s
smart marketing.

PEES beautiful

exmte nut like
americanair & Travel confidently disappoint
with Joe. #YouAreWhyWeFly useless CItEd
6w ten'ible
o oneworld & ¥ © problem .ﬂ‘ enij
6w 7likes Reply good cute
- jmpnjax.exe literally me. o cool
American Airlines has single
handedly kept my media not kwe shit i wggal:e
business alive in 2020 with not rfec hate not E
clean and affordable flights e no fan
from wheels up to touchdown sharne
every single time. thanks to AA,
I hadn't flown that heavy since
my time in the Navy! @ happy Ilke
6w 11likes Reply an ™ Sexy

Qv « "Efavorite

o 1 marvelous Congratulatlon

@ Add a comment... little disappointed
masswely detrimental

Uber was our best performing transportation company last year, and Uber Eats surely helped it earn
the second highest rank in this category, earning spot #37. It was not a good year from rideshare or
timeshares or anything that required comingling of any variety.
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Measuring [Brand] Love: The Art And Science

We can’t measure brand love by simply counting mentions or impressions, because as we all know,
brands are talked about for a variety of emotional reasons. And not all of them are good. There is a
big difference between ‘like’ and ‘love’—not to mention sarcastic love or hate. And gentle mocking is
nowhere near as alarming as contempt.

That’s why we put our Next Gen Artificial Intelligence powered technology to the test to measure
the strongest emotions shared about brands. Love—and every single version of it. How strongly do
your customers really feel about your brand? Have you managed to create consumer passion your
competitors would envy? Have you cultivated strong customer relationships to set a foundation
for future brand growth? Most consumer purchases are won on emotion. The more passion for the
brand, the less the consumer relies on price as the deciding factor.

We wanted consumers to lead us to the brands they love most. NetBase Quid analyzed posts across
the public social web, looking for brands most often associated with, but not limited to, the following
expressions of love: adorable, adore, adored, adores, adoring, amaze, amazed, amazes, amazing, awesome,
beautiful, best, brilliant, cool, crave, craved, craves, craving, delight, excellent, exceptional, excite, excited,
excites, exciting, fabulous, fan, fantastic, fave, faves, favorite, favorites, first rate, gorgeous, great, ideal,
impress, impressed, impresses, impressing, impressive, incredible, long for, longed for, longs for, longing

for, love, loves, loved, loving, luv, luvs, luved, luvd, luving, magnificent, outstanding, perfect, priceless,
revolutionary, sexy, stun, super, superb, superior, terrific, thrill, top notch, vital, wonderful, world class

We only included the mentions where love is an insight for the brand, not just a keyword. That means
we know that ‘Man Toyota TRD trucks are beautiful’, shows love for Toyota, but ‘a beautiful bird just
landed on my Toyota’—does not.

Methodology

Our report looks at the top loved brands as determined by market research over the past year.

Our overall Global Love List looks at English language posts across the world, ranking the most
loved brands in technology, consumer goods, automotive, food and beverage, financial services,
and telecom in over 226 countries. The Social Rank score is a score that takes into account brands
receiving the most love mentions, as well as impressions, highest sentiment, and engagements to
calculate an overall social rank. Due to the sheer volume of different industries and global mentions,
the category of Consumer Goods was segmented into Retail and Consumer Goods. This allowed us
to uncover and present industry-specific insights with greater granularity.

THIS REPORT INCLUDES:

» 2.7 billion posts of earned mentions

+ 12 months of data from April 2020 to April, 2021
+ English language posts

« Sources include blogs, forums, microblogs, news, review sites, Twitter, Tumblr, and many others
» 226 Countries




ETBAS
NQUID

NetBase Quid is the next generation consumer and market intelligence NETBASE QUID HEADQUARTERS
3945 Freedom Circle, Suite 730

Santa Clara, CA 95054
P: 855-762-6764
E: info@netbasequid.com

platform, delivering contextual insights to reveal business trends,
connect with consumers, and understand the story behind competitors
and the market.

The platform uses advanced artificial intelligence to process billions of www.netbasequid.com
indexed resources across all forms of structured and unstructured data,

N NetBase Quid

empowering our brand, agency and consulting services customers to make

smart, data driven decisions accurately, quickly and efficiently. 3 @NetBaseQuid
NetBase Quid is a trusted partner of American Airlines, Coca-Cola, Ogilvy, 'f (@NetBaseQuid
T-Mobile, United Airlines, YUM! Brands, Walmart, Hyundai, Wunderman NetB d
Thompson, Microsoft, BCG and The New York Times. Learn more at (ENeiBacQul
www.netbasequid.com NetBase Quid

Trusted by the World’s Top Brands

©2021 NetBase Quid 20210614v3

TACO

BELL @im ¢S TARGET

. Ehe
‘(é Ncllf L]Ol'k m ;—,%ETLSE:TING DS @ Lufthansa @

NETBASE QUID IS THE LEADER IN

CONSUMER AND MARKET INTELLIGENCE

G C G G FORRESTER FORRESTER

WAVE ‘ WAVE ‘
Leader Leader Leader Leader 16 LEADER 2018

- - LEADER 20 LEADER 2020
|____SPRING ) | Mid-Market S _Small Business
2021 SPRING SPRING SPRING Social Listening Social Listening Social Listening
2021 2021 2021 Platforms Platforms Platforms



http://www.netbasequid.com
http://www.netbase.com
https://twitter.com/NetBaseQuid
https://www.linkedin.com/company/netbasequid/
https://www.facebook.com/NetBaseQuid
http://youtube.com/c/netbasequid



